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New England grazier and superfine woolgrower Mark Waters has devoted much of his life to 

continually improving the land his family has farmed since 1870.  

Now, as the country recovers from drought and he looks to be rebuild his own flock, Mark is looking 

for the wool industry to band together with a strong voter turnout for WoolPoll 2021.  

WoolPoll is held every three years to determine the levy woolgrowers pay on every bale of wool 

they sell. This levy funds the industry’s research, development and marketing activities, conducted 

by Australian Wool Innovation (AWI). 

“I think wool is the envy of other industries as we have the opportunity to vote on what we think the 

levy rate should be,” Mark says. 

“It’s important to note that WoolPoll is open to all wool producers, not just those who consider wool 

their main enterprise. 

“I look around the table at the other people on the WoolPoll 2021 Panel and it’s very much a blend 

of the industry, with good representation from stud breeders to commercial producers and mixed 

farmers.” 

Before the 2018-19 drought, Mark was running up to 3500 sheep alongside 150 Angus breeders. 

Post-drought, Mark’s stock numbers are down to 1300 ewes and 90 cows, but he is slowly breeding 

his numbers back up following more favourable seasonal conditions. 

Genetics is a strong focus for Mark on his farm, which has been particularly important since his move 

to cease mulesing in 2015. 

He was a close follower of the work of the late Dr Jim Watts and the advent of Soft Rolling Skins, 

which he says helped him to end mulesing.  

A typical wool clip for Mark is 17 micron. As a superfine woolgrower, Mark is passionate about 

promoting the environmentally-friendly credentials of wool. 

“I believe wool’s biggest selling point is that it’s a natural fibre,” he says. 

“The eco-friendly argument is getting bigger and bigger, which is something I’m noticing through my 

association with the superfine wool industry. 

“I think there is a real opportunity to further capitalise on that through well-funded research, 

development and marketing. 

“The marketing side is so important and it’s crucial all woolgrowers take the time to look into what 

AWI is doing in that space. It’s not just shearer training or shed hand training; it extends right 

through to other areas such as textiles in schools and other downstream marketing.” 



 
While Mark admits he is towards the back end of his career in farming, he is still enthusiastic about 

making his livestock, his land and the overall industry better for those who choose the same path as 

him in the future. 

“It’s an understatement to say agriculture is pretty important,” he says. 

“I have really enjoyed the whole lifestyle that comes with farming over the years.  

“There are so many different viewpoints on how you can make your own land better and I’ve really 

enjoyed learning about that and making improvements here. 

“Farming is a great career. Every day is different and you’ve got to roll with what is thrown at you 

each day and solve problems as they arise. 

“I think all wool producers – young and old – can show their support for the wool industry by having 

their say in this year’s WoolPoll. It’s as important as ever as the industry bounces back from the 

challenges of drought and COVID-19.”  

Voting for WoolPoll 2021 opens on Monday 13 September and closes on Friday 5 November. Visit 

www.woolpoll.com.au for more information. 

 

http://www.woolpoll.com.au/

